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Central Region reaches goal

Gentlemen,

CONGRATULATIONS to the Central Region for
reaching the (revised) December 10, 2020 goal of
45%. Your hard work is paying off, and your efforts
are appreciated!

Hats off to the Detachments of Wisconsin, Iowa,
Illinois, Minnesota, Ohio, and Indiana for also
reaching the 45% National Target. Keep up the
awesome work!

As of today, there are only 18 days left in 2020.
What a year it has been. Let’s work as hard as we
can to get our members who have not renewed for
2020 to do so, while continuing to renew our 2021
members.

While we are at it, let’s make sure that we continue
with our Buddy Checks, and that we do what we can
to help where our members need it.

During your SAL work over the next two weeks, do
me a favor; take as many pictures as you can and
send them to me with a brief description of the
who, what, where, when so we can showcase your
efforts. With many Posts closed, as well as many
businesses and other things we are used to going to,
we need to show how we are still serving our com-
munities, states, and nation. We want to see how
you are “Serving those who served...full
steam ahead!” Who’s next?

I would also like to hear stories of Squadrons that
have started using MySAL. Let us know why you
started to use it and what your experience and
thoughts are. By telling our success stories, we will
most assuredly see an increase in its use.

If you are not doing so already, please look at using
MySAL. This tool is a perfect way to help change

our membership culture. MySAL info can be found
by clicking here.

Let’s finish out 2020 strong, by Recruiting, Re-
taining, and Reinstating as many members as
possible, by beginning to use MySAL, and continu-
ing to work for The American Legion Family.
Who'’s next?

Please let me or NVC Doc Pfeiffer know if you need
help with something, and we will do what we can.

Proud Possessor of a Priceless Heritage,

Jeff Vrabel, Sr.
Central Region Chairman
Sons of The American Legion
National Membership Committee

jeffvrabelsr@gmail.com

Serving Those Who Served...
Full Steam Ahead
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Gentlemen,

Congratulations on surpassing the
December goal of 45%. We need to
continue this momentum into the

NATIONAL HEADQUARTERS

coming months.  The way this SONS OF THE AMERICAN LEGION
COVID 19 is going, it is going to get December 11, 2020
harder to reach out to our mem- _ _ !
. . TO: National Officers, Detachment Commanders & Adjutants
bers with Posts having to close. FROM:  Anthony Wright, National Adjutant
SUBJECT:  45% - MEMBERSHIP TARGET DATE
Please continue doing your buddy “Congratulations”
CheCkS. and Stay In contact WIth Thank you for all your efforts so far this membership year. Our standings as of our
your members. If possible, reach out to the ones in 45% Membership Target Date (12-10-2020) are posted below:
need and offer any assistance you can. 2021 Membership Goal: 378,550
Total Membership: 174,547
Percentage of Goal: 46.11%
We have leSS than 20 days 1eﬂ to get as many Of our Year-to-Date: . +10,717 (compared to 2020 Membership Year)
. Renewal Rate: 40.12%
unpaid members renewed and counted on the Detachments making Goal: 35
2019-2020 card year. Please try your best to get A, R I, W 9B SN
these members renewed. ARKANSAS ~ GEORGIA KANSAS NEBRASKA PHILIPPINES UTAH
CALIFORNIA HAWAII LOUISIANA NEW JERSEY PUERTO RICO WISCONSIN
CONNECTICUT IDAHO MARYLAND NORTH CAROLINA RHODE ISLAND WYOMING
DELAWARE ILLINOIS MINNESOTA NORTH DAKOTA SOUTH CAROLINA
Richard “Doc” Pfeiffer
f ff ’ GREAT JOB!!

National Vice-Commander Central

Many detachments should achieve this membership goal soon!

Serving Those Who Served... Next Scheduled Renewal Notice Mailed: January - 2021 (2n of 3)
Full Steam Ahead Next Membership Target Date: January 21, 2021 (60%)

Renewal is the Key to Membership Success
Membership Is Everyone’s Responsibility

Proud Possessors
of a Priceless Heritage

2021

National Target Date
January 21, 2021

%

Central Region

Conference Call
Third Thursday of each month
7:30 p.m. Eastern Time
Call In # (774) 220-4000
Access Code 04423
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2021 Membership Report 2021 Renewal Report

2020 - 2021 MEMBERSHIP 12/10/20 2020-2021 RENEWALS 12/07/20
fec coal Actual . Negdef . 2021 Renewal
t r t .
cgfon o ctua s ereen Region 2020 Total | Renewed | Percentage
Southern 42,775 24,039 18,736 56.20%
Midwest 30,377 14,948 15,429 49.21% Southern 43,163 20,057 46.47%
Central 132,706 62,920 69,786 47.41% Midwest 28,698 11,753 40.95%
Western 26,405 12,198 14,207 46.20% Central 126,853 54,769 43.18%
Eastern 146,287 60,442 85,845 41.32% Western 25 841 9,868 38.19%
TOTALS 378,550 174,547 204,003 46.11% -
Membership ahead/behind prior year date 10,717 Eastern 138,254 49,114 35.52%
TOTALS 362,809 145,561 40.12%
Needed
Detachment Goal Actual for Quota Percent 2021 Renewal
H H * A~ 00
Wisconsin — 3,745 2,445 1,300 65.29% Detachment | 2020 Total | Renewed | Percentage
lowa *A~? 1 4,376 2,799 1,577 63.96% -
Illinois * A ~? 14,547 8,071 6,476 55.48% 1|lowa 4,642 2,459 52.97%
Minnesota A~ ? 11,749 6,332 5,417 53.89% 2|Wisconsin 3,970 2,106 53.05%
Ohio ~? 31,134 14,961 16,173 48.05% 3|1llinois 14,492 7,499 51.75%
Indiana * A ~? 39,365 18,219 21,146 46.28% 4|Minnesota 11,085 5,467 49.32%
Michigan 24,084 8,913 15,171 37.01% <[om 29 817 13 156 A2.12%
Missouri 3,706 1,180 2,526 31.84% 19 ! d bl
TOTALS 132,706 62,920 69,786 |  47.41% 6|Indiana 36,494 15,536 42.57%
Q = Quota 7|Missouri 3,171 1,091 34.41%
* Met 09/10/20 goal of 10% # Met 02/10/21 goal of 75% 8 Michigan 23[171 7’455 32.17%
A Met10/15/20 goal of 25% % Met 03/10/21 goal of 80% TOTALS 126,842 54’ 769 43.18%
~Met 11/12/20 goal of 35% S Met 04/14/21 goal of 90%
? Met 12/09/20 goal of 45% ( Met 05/12/21 goal of 100%
2021 Percent of
Detachment | 2020 Total | Renewed | _Region
Needed | Percent of lowa 4,642 2,459 4.49%
Detachment Goal Actual for Quota Region - - .
lowa 4376 2,799 1577 2.45% Wisconsin 3,970 2,106 3.85%
Wisconsin 3,745 2,445 1,300 3.89% Missouri 3,171 1,091 1.99%
Missouri 3,706 1,180 2,526 1.88% TOTALS 11,783 5,656 10.33%
TOTALS 11,827 6,424 5,403 10.21%
White Division White Division
Needed Percent of 2021 Percent of
Detachment Goal Actual for Quota Region Detachment | 2020 Total | Renewed Region
lllinois 14,547 8,071 6,476 12.83% Illinois 14,492 7,499 13.69%
Minnesota 11,749 6,332 5,417 10.06% Minnesota 11,085 5,467 9.98%
TOTALS 26,296 14,403 11,893 22.89%
TOTALS 25,577 12,966 23.67%
Blue Division
Needed Percent of Blue Division
Detachment Goal Actual for Quota Region 2021 Percent of
Indiana 39,365 18,219 21,146 28.96% Detachment | 2020 Total | Renewed Region
Ohio 31,134 14,961 16,173 23.78% . -
Michigan 24,084 8,913 15,171 14.17% Indiana 36,494 15,536 28.37%
TOTALS 94,583 42,093 52,490 66.90% Ohio 29,817 13,156 24.02%
Michigan 23,171 7,455 13.61%
TOTALS 89,482 36,147 66.00%
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National Commander Clint Bolt’s
2020-2021 Goals

Please remember as you travel and promote
the Sons of The American Legion and Na-
tional Commander Clint Bolt’s goals for
Membership and all Legion Charities.

e RECRUIT, RETAIN, AND REINSTATE
to reach 400,000 members
e Renewal rate above 95%
e Obtain 105% in membership by
National Convention in Phoenix, AZ
e Recognize our achievements
e Child Welfare Foundation  5500,000
e National Emergency Fund 5100,000
e Soldiers Wish 5100,000
e Legacy Scholarship $100,000
e Veterans & Children’s Fund 5100,000
e Operation Comfort Warriors $100,000

Serving Those Who Served...
Full Steam Ahead

\\

COMMANDER’S
MESSAGE

Closing out 2020 with gratitude
By James W. "Bill" Oxford,
National Commander
DEC 07, 2020

Legionnaires and members of the American Legion
Family, as we close out 2020, I want to wish every-
one a happy holiday season. I know it’s been a dif-
ficult year for many. It’s been a year of loss, wheth-
er that of a loved one or a job; separation from fam-
ily and friends; political and racial tensions; and
devastating hurricanes.

In the midst of this difficult year, there is an abun-
dance of gratitude.

I have sincere gratitude for the entire American Le-
gion Family. I have been inspired daily by the self-
less actions of Legionnaires, Sons of The American
Legion members, American Legion Riders and Aux-
iliary members who have served their communities
during these challenging times. American Legion
Family members have rallied to provide food to
those in need, organized special birthday recogni-
tion drive-bys for World War II veterans, hosted
blood donation drives in their communities and
provided other services.

We have chronicled hundreds of stories
on www.legion.org/coronavirus that demonstrate
how American Legion posts have served communi-
ties, states, and nation during the pandemic.

I also am thankful for our brave men and women
who are protecting us at home and abroad. Many
of our troops will not be able to see their families
this Christmas. Please keep them in your thoughts
and prayers.

Additionally, I am thankful for every veteran who
has served our nation with honor. As deeply trou-
bling as 2020 has been, our democracy is strong.
Our nation has withstood challenges before, and we
will come out of this challenging year even stronger
than when it began.

Most of all when I consider the blessings 2020 has
provided, I will think of The American Legion. I am
honored to be your national commander. I am in-
spired by all the community service you have per-
formed in the past year. And I am truly grateful for
your friendship, dedication, patriotism, and mem-
bership in the nation’s largest, most influential, and
greatest veterans service organization.

I end this year with holiday greetings for all of you.
Please listen to them and share with other fellow
members and veterans
at www.vimeo.com/americanlegion.

Have a safe and blessed holiday and New Year.
For God and country,
James W. “Bill” Oxford, National Commander
The American Legion
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http://www.legion.org/coronavirus
http://www.vimeo.com/americanlegion

Americanism Commission

Conference Call
Third Thursday of each month
8:00 p.m. Eastern Time
Call In # (515) 606-5134
Access Code: 451074

Child Welfare Foundation

Committee Call
Third Wednesday of each month
8:00 p.m.

Call in # (605) 472-5332
Access Code: 808417

Legislative Commission Call
First Wednesday of each month
8:00 p.m.
Call in # (712) 775-7031
Access Code: 988284103

Membership Committee

Conference Call
Third Tuesday of each month
6:00 p.m. Mountain time
Callin # (515) 604-9644
Access Code: 889133
http://join.freeconferencecall.com/jrnavarr

The American Legion Family

Veterans Affairs
& Rehabilitation

Conference Call
Fourth Monday of each month
7:00 p.m. Central Time

Join Zoom Meeting
https://uso2web.zoom.us/j/6354565336?pwd=aEJ
LdDB5RFFJSVZRY3pCYXe5Zm9ozUTo09

Meeting ID: 635 456 5336
Passcode: 596328

Veterans Employment
& Education Commission

Conference Call
Third Wednesday of each month
8:00 p.m. Eastern time
Call In # (605) 313-4111
Access Code: 893821

Veterans Strengthening America
by Daniel S. Wheeler, National Adjutant
DEC 07, 2020

I hope you have noticed on the cover of Dispatch
and outgoing correspondence from The American
Legion National Headquarters our organization’s
new motto: Veterans Strengthening America.

Late this past summer the National Executive
Committee of The American Legion approved by an
electronic mail vote, pursuant to Rule 12 of the
Rules of the National Executive Committee, to
adopt a vision, mission, values, and motto of The
American Legion.

As stated in Resolution No. 5, current modern
business practices have evolved since The American
Legion was founded in 1919, and as leaders of this
great organization it is our goal to stay abreast of
such evolutions. One such business practice of an
organization like The American Legion is the use of
a vision and mission statement, value principles,
and a motto.

5| "Serving Those Who Served...Full Steam Ahead"

| Round-Up



http://join.freeconferencecall.com/jrnavarr
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STRENGTHENING AMERICA

The American Legion’s vision statement declares
our future and long-term directional goals: “The
American Legion strengthens America by improv-
ing the lives of our veterans, the military and their
families.”

The American Legion’s mission statement declares
how we intend to fulfill our vision: “The American
Legion strengthens our communities, states and
nation with programs and services for our veterans,
the military and their families.”

The American Legion’s value principles guide our
business decisions and actions:

A VETERAN IS A VETERAN - “The American
Legion embraces all current and former members
of the military and endeavors to help them transi-
tion into their communities.”

SELFLESS SERVICE - “The American Legion
celebrates all who contribute to something larger
than themselves and inspires others to serve and
strengthen America.”

AMERICAN VALUES AND PATRIOTISM -
“The American Legion advocates for upholding and
defending the U.S. Constitution, equal justice and
opportunity for everyone and discrimination
against no one, youth education, responsible citi-
zenship and honoring military service by observing
and participating in patriotic and memorial events.”

FAMILY AND COMMUNITY ENGAGEMENT
— “The American Legion meets the unique needs of
local communities.”

ADVANCING THE VISION - “The American
Legion educates, mentors and leads new genera-
tions of Americans.”

HONORING THOSE WHO CAME BEFORE
US — “The American Legion pays perpetual respect
for all past military sacrifices to ensure they are
never forgotten by new generations.”

The American Legion’s motto encapsulates the vi-
sion and mission of our organization: “Veterans
Strengthening America.”

The vision and mission statements, along with the
value principles and motto, help define the purpose
of The American Legion, align the organization’s
resources toward a successful future, provide clear
and effective decision guidance; form part of a
business’s strategic planning tool and publicly
communicate the message. The American Legion
has clear guidance to act in these turbulent times.

With this information at hand, please use The
American Legion’s new motto in all internal and
external correspondence with members and your
community. And uphold the organization’s vision
and mission statement, value principles and motto.
Thank you for your service in helping The American
Legion to be the largest veterans service organiza-
tion where Veterans Strengthen America.

Legion, Chip Ganassi enter

multi-year IndyCar alliance
The American Legion
DEC o1, 2020

JIMMIE JOHNSON

TONY KANAAN

The American Legion and Chip Ganassi Racing
(CGR) today announced a multi-year sponsorship
agreement for the No. 48 Honda in the NTT
IndyCar Series. Seven-time NASCAR Cup Series
Champion Jimmie Johnson will drive the street and
road courses while former Indianapolis 500 winner
and Series Champion Tony Kanaan will handle the
ovals.

“We’re excited about this new relationship with The
American Legion as it allows us to further the spon-
sorship program on the No. 48 team with Jimmie
and Tony, while also representing a very important
relationship with an organization dedicated to sup-
porting veterans,” said Chip Ganassi, team owner of
Chip Ganassi Racing. “Jimmie in particular has a
long-standing appreciation for the service of veter-
ans, so it was just another reason why partnering
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with The American Legion on his debut in the NTT
IndyCar Series made sense.”

The American Legion will be featured prominently
on Johnson’s No. 48 Honda during every race in
the 2021 and 2022 NTT IndyCar Series. The largest
and most influential veterans service organization
will also be the primary paint scheme for two races
in 2021, including, “The Greatest Spectacle in Rac-
ing” the Indianapolis 500 on Memorial Day week-
end. Kanaan, winner of the 2013 Indianapolis 500,
will be behind the wheel for those races.

“This is truly a win-win for all involved,” said James
W. “Bill” Oxford, national commander of The
American Legion. “Teaming up with Chip Ganassi
Racing allows The American Legion to showcase
how it strengthens America every day through its
programs, advocacy and support of veterans and
their families. We're looking forward to bringing
that message and our mission to race fans across
the country.”

The announcement comes on #GivingTuesday, a
day of global giving designed to help change com-
munities and the world. Donors can vis-
it www.legion.org/48 to make a gift and help
celebrate this new relationship and veterans across
the country.

Johnson, who has family members who have served
in the military, will make a $10,000 donation to
The American Legion. Johnson hopes his donation
will motivate fans and the public to support veter-
ans by donating $48 to The American Legion. The
$48 pays homage to the number 48 car that he and
Kanaan will drive.

“Our family knows firsthand how important it is to
recognize our veterans,” said Johnson, who’s
grandfathers and brother-in-law served in the mili-
tary. “It’s exciting to be partnering with The Amer-
ican Legion to be able to show our appreciation to
veterans and to continue to raise public awareness
and support for this special organization. Giving
Tuesday is a great day to announce this partnership
and a way for fans to show their appreciation for
our veterans.”

2020 Detachment Membership Standings
as of December 7, 2020

DET GOAL | ACTUAL %
IAQL® | 4,375 4,642 106.103
wi Q2 3,744 3,970 106.036
L 14,546 14,492 99.629
M 24,083 23,171 96.213
OH 31,133 29,817 95.773
MN 11,748 11,096 94.450
IN 39,364 36,494 92.709
MO 3,705 3,171 85.587
TOTALS | 132,698 | 126,853 95.595

Q = QUOTA — CONGRATULATIONS!!!

® = All Time High

2020 National Membership Standings
as of December 7, 2020

REGION ‘ GOAL ACTUAL %
Southern Q 42,763 43,163 100.935
Western 26,395 25,841 97.901
Central 132,698 126,853 95.595
Midwest 30,366 28,698 94.507
Eastern 146,273 138,254 94,518
TOTALS 378,495 362,809 95.856

Q = QUOTA — CONGRATULATIONS!!!

-12,260 ahead of last year

2020 Detachment Renewal Rates as of Dec. 7, 2020

DET 2019  RENEWED %
1A 4,452 4,133 92.83
IL 14,431 13,331 92.38
OH 30,456 27,532 90.40
wi 3,945 3,508 88.92
MN 11,565 10,210 88.28
MI 24,126 21,082 87.38
IN 38,876 33,231 85.48
MO 3,485 2,869 82.32
TOTALS | 131,336 115,89 88.24

2020 National Renewal Rates as of December 7, 2020

REGION

RENEWED

%

2019
Central 131,336 115,896 88.24
Eastern 144,870 126,910 87.60
Southern 42,877 36,853 85.95
Midwest 29,926 25,285 84.49
COVER PHOTO: Rockefeller Square Christmas Tree, New York, NY
Western 26,531 21,635 81.55
https://people.com/travel/75-foot-christmas-tree-2020-rockefeller-center-new-
york-city/ TOTALS 375,540 326,579 86.96
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American Legion Child Welfare Foundation
“Dedicated to the betterment of all children”

100% Per Capita Banner Program
Request Form
2020-2021

Each American Legion post, American Legion Auxiliary unit, Sons of The American
Legion squadron, or Eight and Forty salon donating at least one dollar for each
member during the American Legion Child Welfare Foundation’s award year (1
June - 31 May) may receive a beautiful banner/streamer.

To qualify for the 2020-2021 year a post, unit, squadron, or salon must donate
one dollar per member based upon its official membership total from their
national organization as of June 1, 2020. The post, unit, squadron, or salon has
from June 1, 2020 to May 31, 2021 to submit this form, along with the donation,
to the American Legion Child Welfare Foundation.

Post, unit, squadron, or salon name,

Address

City State Zip

Post, unit, squadron, or salon membership total as of June 1, 2020:

Total enclosed: $

Banner Request Form
Send completed form to:
American Legion Child Welfare Foundation
PO Box 1055
Indianapolis, IN 46206

ALL REQUEST FORMS MUST BE RECEIVED BY May 31, 2021

2021 Individual Recruitment Award

The National Membership Committee offers an award for those members recruiting five (5) new members
into the Sons of The American Legion within a membership year. This pin is suitable to wear upon your
cover or lapel.

You must meet these minimum requirements to gualify:

To qualify you need to Recruit (5) new members into Sons of The American Legion.
(A new member is defined as any eligible Son joining for the 2021 membership year who was not
a member of the Sons of The American Legion during the 2020 membership year).
Transfers or renewals do not count as new members.
Please make sure that the members have been processed before submission. Pins will not be
mailed until they are verified in the national membership database.
This award form must be received by July 31st.
Recruiter Information

Name Member ID#

Address City State___ Zip Code
Full Squadron Name/Number. Detachment

Email Phone,

Unless specified different, the pin will be sent to the above address

New Member Information

#1 Full Name, Membership ID #
#2 Full Name M p ID #
#3 Full Name Membership 1D #
#4 Full Name_ Membership 1D #
#5 Full Name Membership ID #

RETURN COMPLETED FORMS TO: (Regional Membership Chairman)

East - Richard Huntley, Jr. (ME) dickie _huntley@hotmail.com 38 Whale Cove Rd., Machiasport, ME 04655

South - Jason Roberts (GA) robertsjason215@gmail.com 215 Oak Hollow Ct., White, GA 30184
Central - Jeffrey Vrabel, Sr. (OH) [effvrabelsr@gmail.com 2222 Birch Bark Tri., Grove City, OH 43123

Midwest - Juan Torres (TX) juanrtorres10@hotmail.com 10828 Sycamore Dr. 8, La Porte, TX 77571
West - Leslie "Jim" Stewart (NV) controller@bordertowncasinonv.com 664 Sheffield Ct., Sparks, NV 89431

T
Sons Of The American Legion

New Member "BLUE BRIGADE" Recruiter Award

2021 Certification Form

DETACHMENT ADJUTANT: Retain copy for your records

SUBMIT THIS FORM TO NATIONAL HEADQUARTERS (Prior to July 31st)

By Mail:

BLUE BRIGADE AWARD
C/O National SAL

P.O. Box 1055
Indianapolis, IN 46206

The following S.A.L. member in the Detachment of
enrolled 30 or more NEW_MEMBERS into the Sons of The American Legion by

By Email: By Fax:
sali@legion.org (317)630-1413
Phone #:

(317)630-1205

has

July 31st. (Reactivated members do not count)

Cutoff: 30 days prior to the S.A.L. National Convention

This S.A L. “Blue Brigade™

award will be my:

[ A. First S.A.L. “Blue Brigade” Award

[ B. Other (i.e. Consecutive years in a row)
*Consecutive year awardee receives a SAL "Blue Brigade" Certificate and Chevron

(PLEASE ENSURE PRINTED FORMS ARE LEGIBLE )

(Please Select Jacket Size)
Size: ([OS OM OL OXL O2XL O3XL O4XL O5XL)

NAME SQUADRON NO.
ADDRESS EMAIL

City State Zip Member 1D#
PHONE: ) Number of NEW MEMBERS enrolled (minimum 30)

Deliver to Recruiter [

Deliver to Squadron [J

USE ATTACHED NEW MEMBER LISTING FORM

*Please make sure that all new members listed have been processed and have been assigned a unique
9-digit ID# before submission. The award form cannot be processed or verified until all new

members are listed in the national membership database.

SONS OF THE AMERICAN LEGION

CERTIFICATION FORM
NEW MEMBER LISTING

9-Digit Member ID#

First & Last Name Detachment

Squadron Number

Department Adjutant (signature)

Date

Detachment Adjutant (signature)

Date

USE ADDITIONAL SHEETS IF NECESSARY
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Sons of The American Legion
CWEF - Donations Report

2020
2020 Membership | 2021 CWF 2021 % of | Donations
DETACHMENTS Donations (to-date) Goal Donations | Goal |Per Capita
AL - ALABAMA $§  3,133.00 2,217 § 2217.00|% 1,500.00 | 67.7%[$ 0.68
AK - ALASKA $  1,500.00 1,410 $ 1,410.00 0.0%| -
AZ - ARIZONA $ 14,325.00 7,501 $ 7501.00|% 4,300.00| 57.3%|8 0.57
AR - ARKANSAS $ 1,690.00 506 $ 506.00 | $ 273.00 [ 54.0%| $ 0.54
CA - CALIFORNIA $ 1,700.00 11,319 $ 11,319.00| %  306.00 2.7%[ 0.03
CO - COLORADO $ 14,001.00 2,864 $ 2,864.00| % 5450.00 | 190.3%| $ 1.90
CT - CONNECTICUT $  1,000.00 1,718 $ 1,718.00|$% 2,000.00 | 116.4%| $ 1.16
DE - DELAWARE $ 2,100.00 2,150 $ 2,150.00 0.0%( 8 -
DC - DIST OF COL 123 $ 123.00 0.0%( $ -
FL - FLORIDA $ 22,620.00 19,852 $ 19,852.00| % 7,550.00 | 38.0%|$% 0.38
FR - FRANCE 260 $ 260.00 [$  300.00 | 115.4%)| 8 1.15
GA - GEORGIA $ 5,615.00 4,748 $ 474800 (% 1,861.50| 39.2%|$ 0.39
HI - HAWAII $ 330.00 50 $ 50.00 0.0%( $ -
ID - IDAHO $ 614.00 675 $ 675.00 | $ 61.00 9.0%| § 0.09
IL - ILLINOIS $ 5693.78 14,492 § 1449200 | $  995.00 6.9% 8 0.07
IN - INDIANA $ 16,635.27 36,494 $ 3649400 ($ 5,100.00 | 14.0%|$ 0.14
1A - IOWA $  4421.00 4,642 § 464200 (%  200.00 43%| $ 0.04
KS - KANSAS $ 653.52 6,388 $ 6,388.00 0.0%( 8 -
KY - KENTUCKY 2,774 $§ 2,77400]|% 500.00 | 18.0%|$ 0.18
LA - LOUISIANA $  3,270.00 2,076 $§ 2076.00]|% 650.00| 31.3%|$ 0.31
ME - MAINE 2,400 $  2,400.00 0.0%| 8 -
MD - MARYLAND $ 3,000.00 15,858 $ 15858.00 [ $ 100.00 0.6%| $ 0.01
MA - MASSACHUSETTS | §  5,307.50 5,288 § 528800]|% 54.00 1.0%| $ 0.01
MX - MEXICO 3 - 0 $ - 0.0%| § -
MI - MICHIGAN $ 8,761.00 23,171 § 23117100 | $ 1,600.00 6.9% 8 0.07
MN - MINNESOTA $ 563449 11,085 $ 11,085.00 [$ 2,270.00 | 20.5%|$ 0.20
MS - MISSISSIPPI $ 1,500.00 923 $ 923.00 [$ 1,350.00 | 146.3%| § 1.46
MO - MISSOURI $  1,740.00 3,171 $ 3,17100($ 250.00 79%| § 0.08
MT - MONTANA $  1,500.00 1,191 $ 1,191.00 0.0%| 8 -
NE - NEBRASKA $ 9,099.16 6,783 $ 678300 (% 3,358.00| 49.5%|$ 0.50
NV - NEVADA 413 $ 413.00 0.0%( $ -
NH - NEW HAMPSHIRE $ 340.00 5,725 $ 572500 (%  202.00 3.5%| § 0.04
NJ - NEW JERSEY $ 9,944.00 9,282 $ 928200|% 3217.00| 347%|$ 0.35
NM - NEW MEXICO $ 770.40 1,455 $ 1,455.00 0.0%( 8 -
NY - NEW YORK $ 8,703.93 28,936 $ 28,936.00| % 250.00 0.9%( 8 0.01
NC - NORTH CAROLINA | $  5,369.00 2,502 $ 2502.00|% 30000]| 12.0%|$ 0.12
ND - NORTH DAKOTA $ - 769 $ 769.00 0.0%| 8 -
OH - OHIO $ 14,676.00 29,817 $ 29,817.00|$ 220.00 0.7%| $ 0.01
OK - OKLAHOMA 1,384 §  1,384.00 0.0%| % -
OR - OREGON $  3,250.00 1,461 $ 1,461.00|% 50000 | 34.2%|$ 0.34
PA - PENNSYLVANIA $ 31,959.96 60,197 $ 60,197.00 | $ 2,238.00 3.7%[ 8 0.04
Pl - PHILIPPINES $ 400.00 83 $ 83.00 0.0%| & -
PR - PUERTO RICO 116 $ 116.00 0.0%| 8 -
Rl - RHODE ISLAND 246 8 246.00 | $ 350.00 [ 142.3%| $ 1.42
SC - SOUTH CAROLINA | $  2,100.00 1,281 $ 1,281.00|% 1,360.00 | 106.2%| $ 1.06
SD - SOUTH DAKOTA 878 $ 878.00|$ 876.00 | 99.8%|$ 1.00
TN - TENNESSEE 3 638.00 1,648 $  1,648.00 0.0%| 8 -
TX - TEXAS $  4,908.00 5,816 $ 581600 [$ 2496.83 | 42.9%|$ 0.43
UT - UTAH $ 501.00 503 $ 503.00 0.0%( $ -
VT - VERMONT $ 10,289.00 3,791 $ 3,791.00 0.0%| -
VA - VIRGINIA $ 14,431.64 4,453 $ 445300|% 300.00 6.7%| $ 0.07
WA - WASHINGTON $ 1,188.00 2,426 $ 242600 (8% 50.00 2.1%| $ 0.02
WV - WEST VIRGINIA $  3,159.81 2,262 § 226200)|% 1,164.00 | 51.5%|$ 0.51
WI - WISCONSIN $ 440.00 3,970 $ 3,970.00)|% 170.00 4.3%| § 0.04
WY - WYOMING $  3,000.00 1,170 § 1,170.00 0.0%| 8% -
NATIONAL HQ $ 1,032.34 - $ -
Grand Total(s): $ 252,944.80 362,713 $ 362,713.00 $ 53,722.33 14.8% $ 0.15

as of: 12/4/2020
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About The American Legion Child Welfare Foundation
Established in 1954, The American Legion Child Welfare
Foundation was developed as a repository of funds
from individuals who wished to contribute to the bet-
terment of children in this country. Our foremost phil-
anthropic priority is to contribute to the physical, men-
tal, emotional, and spiritual welfare of children and
youth by aiding progress in the field of child welfare
through dissemination of knowledge about research,
studies, surveys, projects, or by supporting programs
and activities benefiting the welfare of children and
youth.

Not all American children grow up inside the comforta-
ble definition of normal childhood development. For
thousands, each day is a challenge marked by pain,
prayer, and perseverance. Many of these children re-
quire specialized care. To overcome their obstacles,
they need help from you and The American Legion Child
Welfare Foundation.

Banner Order Form 2020 - 2021

j % “Sons for Kids” CWF Aprons
if)

CWF aprons are available for individual or bulk
| purchase. The suggested donation is $20 each.
100% of donations support grants provided by
The American Legion Child Welfare Foundation.

CWF awards grants to non-profit organizations
. that contribute to the physical, mental,
emotional, and spiritual welfare of children.

NOTE: The donation fee does ot include shipping costs provided by The American
Legion. Addi are accepted, for shipping.

‘Sons for Kids’ CWF aprons can be ordered by mail:

THE AMERICAN LEGION CHILD WELFARE FOUNDATION, INC.
P.O. BOX 1055
INDIANAPOLIS, IN 46204-1055

In the memo section of the check be sure to write the number of aprons you are requesting

and include the address where to ship the aprons.
If no address is provided, the aprons will be shipped to the address listed on the check.

‘Sons for Kids’ CWF aprons can be ordered online at www.cwf-inc.org.
Click the donate tab and list the number of aprons requested in the tribute section

All donations for the ‘Sons of Kids’ CWF Aprons will count toward CWF awards
at the end of the program year in May 2021.

If you have questions, please contact
Stacy Cope, Youth Welfare Program Manager
Americanism Division, National Headquarters

317.630.1202 or Scope@legion.org

2020 2020
Membership % of | Donations Membership % of | Donations
Detachments 2020 Donations| (to-date) | 2021 CWF Goal | 2021 Donations | Goal | Per Capita Detachments 2020 Donations | (to-date) 2021 CWF Goal | 2021 Donations | Goal | Per Capita
(Eastern Region) (Southern Region)
CONNECTICUT 3 1,000.00 1718 | § 171800 | § 2,000.00 | 116.4%| $ 1.16 ALABAMA $ 3,133.00 2217 | § 2,217.00 | $ 1,50000 | 67.7%| S 0.68
DELAWARE $ 2,100.00 2150 | § 2,150.00 | $ - 0.0%| $ ARKANSAS $ 1,690.00 506§ 506.00 | $ 273.00 | 54.0%| § 0.54
DIST OF COL $ - 123 | § 123.00 | § - 0.0%| § - FLORIDA $ 22,620.00 19,852 | § 19,852.00 [ § 7,550.00 | 38.0%| 0.38
FRANCE $ - 260 | S 26000 | $ 300.00 | 1154%| $ 1.15 GEORGIA 3 5,615.00 4748 | 8 4748.00 | $ 1,861.50 | 39.2%]| § 0.39
MAINE $ - 2400 | § 240000 % - 0.0%| $ - KENTUCKY $ - 277418 2,774.00 | $ 50000 | 18.0%| § 0.18
MARYLAND $ 3,000.00 15,858 | § 15,858.00 | § 100.00 0.6%| $ 0.01 LOUISIANA $ 3,270.00 2,076 | § 2,076.00 | $ 65000 | 31.3%| § 0.31
MASSACHUSETTS | $ 5,307.50 5288 | S 528800 | % 54.00 1.0%| 8 0.01 MISSISSIPPI $ 1,500.00 923 | S 923.00 | $ 1,350.00 | 146.3%( § 1.46
NEW HAMPSHIRE | $ 340,00 5725|8§ 572500 | $ 202.00 3.5%| $ 0.04 NORTH CAROLINA | $ 5,369.00 2502 | § 2,502.00 | $ 30000 | 12.0%| S 0.12
NEW JERSEY $ 9,944.00 9282 | § 9,282.00 | $ 3,217.00 | 34.7%| $ 0.35 PUERTO RICO $ - 116 | § 116.00 | $ - 0.0%| § -
NEW YORK $ 8,703.93 28,936 | § 28,936.00 | § 250.00 09%| 8 0.01 SOUTH CAROLINA | § 2,100.00 128118 1,281.00 | § 1,360.00 | 106.2%( § 1.06
PENNSYLVANIA $  31,959.96 60,197 | § 60,197.00 | $ 2,238.00 3.7%| % 0.04 TENNESSEE $ 638.00 1648 | § 1,648.00 | $ - 0.0%| § -
RHODE ISLAND $ - 246 | $ 246.00 | $ 350.00 | 142.3%] $ 1.42 VIRGINIA $ 14,431.64 4453 | § 4453.00 | $ 300.00 6.7%| § 0.07
VERMONT $ 10,289.00 37918 3,791.00 [ § - 0.0%| - Totals: $  60,366.64 43,096 § 43,096.00 § 15,644.50 36.3% § 0.36
WEST VIRGINIA $ 3,159.81 2262 | § 2,262.00 | § 1,164.00 | 51.5%] 3 0.51
Totals: $  75804.20 138,236 § 138,236.00 $ 9,875.00 71% $ 0.07 (Mid-West Region)
COLORADO $ 14,001.00 2,864 | S 2,864.00 | § 5,450.00 | 190.3%| § 1.90
(Central Region) KANSAS $ 653.52 6388 | § 6,388.00 | $ - 0.0%] $ -
ILLINOIS $ 5,693.78 14,492 | § 14,492.00 | 995.00 6.9%| $ 0.07 MEXICO $ - - § - $ #DIV/IOI|  #DIV/O!
INDIANA $ 16,635.27 36,494 | § 36,494.00 | § 5,100.00 | 14.0%| $ 0.14 MONTANA $ 1,500.00 1,191 § 1,191.00 | $ - 0.0%] § -
IOWA $ 4,421.00 4642 |8 464200 | § 200.00 | 43%| 8 0.04 NEBRASKA $ 9,099.16 6783 | S 6,783.00 | $ 3,358.00 | 49.5%| 8 0.50
MICHIGAN 3 8,761.00 23,171 ] § 2317100 | $ 1,600.00 6.9%| $ 0.07 NEW MEXICO $ 770.40 1455 | § 1455.00 |8 - 0.0%| §
MINNESOTA $ 5,634.49 11,085 | § 11,085.00 | § 2,270.00 | 20.5%| $ 0.20 NORTH DAKOTA $ - 768 | § 769.00 | $ 0.0%] § -
MISSOURI $ 1,740.00 31718 3,17100 [ § 250.00 7.9%| 8 0.08 OKLAHOMA $ 1384 8 1,384.00 | $ - 0.0% § -
QHIO 3 14,676.00 29817 | § 29,817.00 | § 220.00 07%| % 0.01 SOUTH DAKOTA $ - 878 | § 878.00 | $ 876.00 | 99.8%| S 1.00
WISCONSIN $ 440.00 3870 |§ 3,970.00 | $ 170.00 | 4.3%| $ 0.04 TEXAS $ 4,908.00 5816 $ 5816.00 | $ 249683 | 42.9%|$ 0.43
Totals: $  58,001.54 126,842 § 126,842.00 § 10,805.00 8.5% $ 0.09 WYOMING $ 3,000.00 1170 | 8 1,170.00 | $ - 0.0%( 8 -
Totals: $ 33,932.08 28,698 § 28,698.00 $ 12,180.83 424% § 0.42
(Western Region)
ALASKA $ 1,500.00 1410 | § 1,410.00 | § - 0.0%| $ - (National HQ) $ 1,032.34 5 - $ -
ARIZONA $ 14,325.00 7501 |S 7,501.00 (8 4,300.00 | 57.3%| 8 0.57 | Grand Total(s): $§ 252,944.80 362,713 $§ 362,713.00 $  53,722.33 14.8% § 0.15 |
CALIFORNIA 3 1,700.00 11,319 | § 11,319.00 | § 306.00 2.7%| $ 0.03
HAWAII $ 330.00 50§ 50.00 | $ - 0.0%) $ -
IDAHO $ 6514.00 675 | $ 675.00 | § 61.00 9.0%| $ 0.09
NEVADA $ - 41318 41300 | $ - 0.0%| $ -
OREGCN $ 3,250.00 1,461 | § 1,461.00 | § 500.00 | 34.2%] $ 0.34
PHILIPPINES $ 400.00 838 83.00 | % 0.0%| 8
UTAH 3 501.00 503 | § 503.00 | $ - 0.0%| $ -
WASHINGTON $ 1,188.00 2426 | § 242600 | $ 50.00 2.1%)] $ 0.02
Totals: $ 23,808.00 25841 § 25,571 .00 § 5217.00 20.2% $ IJ.ZT
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https://www.legion.org/publications/249444/cwf-banner-program-request-form

