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Gentlemen, 
 
Each week, I sit down to put together this newslet-
ter as a tool for us as we continue to RECRUIT, 
RETAIN, and REINSTATE members in Sons of 
The American Legion.  Sometimes it is difficult to 
come up with the proper words or phrases that will 
help get our message out.  I want to make sure that 
the publication does not get stale.  I want to make 
sure I don’t repeat myself.  I want the newsletter to 
be informative, and I do not want people to stop 
looking at it and passing it along.  I want to get 
feedback on what our members think and sugges-
tions to make it better. 
 
With this in mind, I would like to ask that each De-
tachment Commander to submit an article or in-
formation for publication.  Please do not feel obli-
gated to write an article but consider what mem-
bers not only in our Region but across the entire 
Sons of The American Legion will learn.  Teach us 
your tricks of the trade. Let us know what works for 
you, and how we can help.  Detachments choosing 
to participate should have their information to me, 
which can include photos, by the Friday before the 
edition comes out.  Let’s use the following as our 
Detachment features: 
 
Wisconsin January 26 edition 
Illinois  February 2 edition 
Missouri February 9 edition 
Iowa  February 16 edition 
Michigan February 23 edition 

 
 
 
 
 
 
 
 
 
 
 
Indiana  March 1 edition 
Ohio   March 8 edition 
Minnesota  March 15 edition 
 
Thank you in advance for your support, and for 
tooting your own horn and sharing the success of 
your Detachment.  We also have an “Around the 
Region” section where submissions are always wel-
come.  Let’s show everyone what the Central Region 
does! 
 
As always, information from our National Com-
mander and National Vice-Commander are also 
welcome, as are reports from Committee and 
Commission Chairmen.  The more the merrier!  We 
want to expand our footprint, get our name out to 
more people, and make Sons of The American Le-
gion become more of a household name outside of 
the organization.  Who’s next? 
 
With many Mid-Winter Conferences coming up, it 
is important that all members of The American Le-
gion Family hear our message.  When we recruit 
members, we always want to try to recruit for The 
American Legion and The American Legion Auxil-
iary.  There is strength in numbers, and as the 
membership in the entire American Legion Family 
grows, we will become even more known, which 
will in turn grow membership.  It is a great cycle! 
 
National Commander Clint Bolt set some pretty 
lofty goals for this year.  To grow our membership, 
he as set a goal of 400,000 members for the 2020-
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2021 year.  When you look at our numbers, you can 
see that we are well ahead of last year, and we need 
to continue that trend.  Many people are wondering 
why this is happening; is it because of The Legion 
Act?  Are we recruiting better?  Are we loosing less 
members through retention?  Have we reinstated 
more members?  Whatever the cause, we are very 
excited about the effect.  Keep doing what you are 
doing, and we will continue to grow. 
 

I also want to take time to 
apologize for any misunder-
standings on my Central Re-
gion Challenges.  Trying to 
update things was confusing 

for you, and I even got confused.  I set aggressive 
challenges but failed to update those challenges 
throughout this entire publication.  For creating 
that confusion, I am sorry.  I “think” I have correct-
ed things, and hope we are all on the same page 
now. 
 
Our next Central Region Challenge Date is 
85% on February 1, 2020.  We have Detach-
ments that are already close to that number, and I 
truly thank everyone for their hard work!  Who’s 
next? 
 
And please don’t forget our next National Target 
Date of 75% on February 12, 2020. 
 

REMINDER 
If you know who your Detachment Commander will be 
for the 2020-2021 year, please send that information 
to National Vice-Commander Doc Pfeiffer and Central 
Region Membership Chairman Jeff Vrabel, Sr. so he 
can be included on Central Region conference calls and 
can get an idea what to expect when he is commander. 

 
A few Detachments have included 
me on their membership reports, 
and I thank everyone for doing so.  
In reviewing this information, 
there are still too many ZERO 
Squadrons in the Region.  We don 
not want the members of these 

Squadrons to disappear. We want everyone to re-
main in good standing.  It is imperative that these 
ZERO Squadrons get cleared immediately, and our 
fellow Sons continue to enjoy the benefits of their 

membership in Sons of The American Legion and 
The American Legion Family.  Who’s next? 
 

 
 

CONGRATULATIONS!!! 
 
AS OF January 15, 2020, THE CENTRAL 
REGION HAS SURPASSED 87,000 MEM-
BERS TO LEAD THE NATION IN PAID 
MEMBERS! 87,558 to be exact.  Don’t settle 
for it. 
 
 
Congratulations the Detachments of Wisconsin 
(83.333%), Iowa (78.354%), Illinois (70.067%), 
Minnesota (70.020%), Ohio (69.463%), and Indi-
ana (67.722%) for surpassing the January 15 Target 
Date of 60%.  AWESOME!  Who’s next? 
 
Proud Possessor of a Priceless Heritage, 

 
Jeff Vrabel, Sr. 
Sons of The American Legion 
National Membership Committee 
Central Region Chairman 
jeffvrabelsr@gmail.com 
 
 
 

 
 

mailto:docsal423@gmail.com
mailto:jeffvrabelsr@gmail.com
mailto:jeffvrabelsr@gmail.com
mailto:jeffvrabelsr@gmail.com
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Detachment Membership Standings 
as of January 15, 2020 

 

DET GOAL ACTUAL % 

WI* 3,744 3,120 83.333% 

IA* 4,375 3,428 78.354% 

IL* 14,546 10,192 70.067% 

MN* 11,748 8,226 70.020% 

OH* 31,133 21,626 69.463% 

IN* 39,364 26,658 67.722% 

MO 3,705 1,937 52.281% 

MI 24,083 12,398 51.480% 

TOTALS 132,698 87,585 66.003$ 
*  = Met January 15 Target of 60% 

 
National Membership Standings 

as of January 15, 2020 
 

REGION GOAL ACTUAL % 

Southern* 42,763 28,929 67.650% 

Central* 132,698 87,585 66.003% 

Midwest* 30,366 19,998 65.857% 

Western* 26,395 17,174 65.065% 

Eastern 146,273 87,032 59.500% 

TOTALS 378,495 215,043 56.815% 
*  = Met January 15 Target of 60% 

 
29,833 ahead of last year 

 

NATIONAL TARGET DATE 

February 12, 2020 

75% 
 

 
 

Detachment Renewal Rates 
as of January 6, 2020 

 

DET 2019 RENEWED % 

WI 3,945 2,566 65.04% 

IA 4,452 2,750 61.77% 

IL 14,431 8,350 57.86% 

MN 11,565 6,447 55.75% 

OH 30,456 16,533 54.28% 

IN 38,876 18,597 47.84% 

MO 3,485 1,553 44.56% 

MI 24,126 9,772 40.50% 

TOTALS 131,336 66,568 50.69% 
 

 
National Renewal Rates 

as of January 6, 2020 
 

DET 2019 RENEWED % 

Midwest 29,920 14,631 48.60% 

Central 131,317 63,026 48.00% 

Southern 42,858 20,321 47.41% 

Western 26,524 11,572 43.63% 

Eastern 144,840 54,904 37.91% 

TOTALS 375,459 164,454 43.80% 

 
 

 
 
 

 
 
 
 

#SALSTRONG 



4 |                                                 "Serving Those Who Served...Full Steam Ahead" | Round-Up – Jan. 19, 2020 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



5 |                                                 "Serving Those Who Served...Full Steam Ahead" | Round-Up – Jan. 19, 2020 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



6 |                                                 "Serving Those Who Served...Full Steam Ahead" | Round-Up – Jan. 19, 2020 

National Commander Bolt’s 
2019-2020 Goals 

 
Please remember as you travel and promote the 
Sons of The American Legion and National Com-
mander Clint Bolt’s goals for Membership and all 
Legion Charities. 
 

 RECRUIT, RETAIN, AND REINSTATE 
to reach 400,000 members 

 Renewal rate above 95% 
 Obtain 105% in membership by National Con-

vention in Louisville, KY 
 Recognize our achievements 
 Child Welfare Foundation $500,000 
 National Emergency Fund $100,000 
 Soldiers Wish   $100,000 
 Legacy Scholarship  $100,000 
 Veterans & Children’s Fund $100,000 
 Operation Comfort Warriors $100,000 

 

2019 – 2020 
Central Region 

Membership Challenge 
from Jeff Vrabel, Sr. 

 

DECEMBER 31  60%  ✓ 
FEBRUARY 1  85% 
MARCH 1   90% 
APRIL 1   95% 
MAY 1    100% 
JUNE 30   110% 
 

Who’s next? 
 

 

 
 

 
Important Links 

 
National Membership Report 

 
National Membership Target Dates 

 
2019-2020 Individual Recruitment Award form 

Please note and share that we can no longer accept forms 
that are not for the 2019 – 2020 membership year. 

 
Blue Brigade Award 

 
Blue Brigade Fifth Consecutive Year Award 

 
MySAL 

 
Snapshots of Service Photo Contest Form 

 
Vice-Commander Pfeiffer 

 
5 Star Program of Service 

 
The Ten Ideals 

 
The American Legion Basic Training Course 

 
2019-2020 CWF Per Capita Banner form 

 

 

 
 

 

https://www.legion.org/sons/membershipranking
https://www.legion.org/sites/legion.org/files/legion/documents/2019-2020%20SAL%20Target%20Dates.pdf
https://www.legion.org/sites/legion.org/files/legion/documents/2020%20SAL%20IRA%20Award%20Pin%20Form.pdf
https://www.legion.org/sites/legion.org/files/legion/documents/2020%20SAL%20Blue%20Brigade%20Award%20Form.pdf
https://www.legion.org/sites/legion.org/files/legion/documents/Blue%20Brigade%205th%20Consecutive%20Year%202020.pdf
https://www.members.legion.org/CGI-BIN/lansaweb?wam=MYSINTRO&webrtn=WR_SalIntro&ml=LANSA:XHTML&part=TAL&lang=ENG
https://www.legion.org/sites/legion.org/files/legion/documents/snapshot_1.pdf
mailto:docsal423@gmail.com
http://www.legion.org/documents/pdf/sons_fivestar.pdf
http://www.legion.org/documents/pdf/sons_tenideals.pdf
https://www.legion.org/alei
https://www.legion.org/sites/legion.org/files/legion/documents/Banner_Order_Form_2020.pdf
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If you are interested or would like to help in you 
Detachment, please contact me and I can send 

them out right away.  Thanks! 

 

 
 

Why We Don’t Walk Between The Colors 

This Is Hallowed Ground 
 

Between these flags that proudly fly 

Let no man dare to stand 

For here our fallen comrades lie, this is hallowed land. 

A symbol, yes, but mark it well; 

Here let us ever humbly pause 

In memory of the lads who fell 

In fighting for our sacred cause. 

 

On sea or land these buddies died, 

Some lie beneath a foreign sod 

In graves caressed by winds and tide, 

In spots unknown to all but God. 

And so, this place is hallowed ground. 

And it shall be forever blest 

As though it were a grassy mound 

Beneath which gallant heroes rest. 

 

Be ever watchful, Legionnaires, 

Of these flags which signify 

That we should guard this spot with care 

Where our departed comrades lie. 

And, if a man should dare to tread 

This spot where lie our gallant Brave, 

He desecrated those noble dead 

As though he walked upon their grave. 
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AFTER YOU READ THIS SHARE IT FREELY TO 
ANYONE WHO CAN BENEFIT FROM IT.   WE 

NEED WIDE DISTRIBUTION. 
  
All, 
  
Recently national released the ability for adjutants to 
file online their membership transmittals on mysal.org. 
 
This was a long-time request that has finally has been 
fulfilled.  However, I have reviewed the usage report, 
and I am disappointed to see that less than 10% of 
squadrons have not opted to use the online transmittal 
process. If you are not using the new platform, here are 
some advantages to using the mysal.org online trans-
mittal process. 
  
1. Once you set up your account and after your first 

transaction, renewals and new members get posted 
to your roster within 5 business days.  

2. You can download real-time reporting of your SAL 
roster. 

3. The system will not let you post a payment twice 
and will also advise you if a member missed renew-
ing from previous years.  

4. No postage everything is online.  If you did send via 
USPS, your transmittal could take up to 6 weeks to 
post members to your roster.  

5. No middle man you send your transmittal straight 
to national for processing and national sends a 
check to your detachment for their share of the per 
capita. 

6. No excuses for missing target dates and reason to 
blame anyone for sitting on transmittals.  Give you 
the ability to own your membership process. 

  
I used online transmittals when I was a post adjutant.  It 
was a serious game-changer in processing membership 
at the post level. The first time you use this feature, it 
will take up to 15 days to post your transmittal. It takes 
a little longer because essential links have to be estab-
lished and tested.  Once completed, all your transmit-
tals will post within 5 business days and no longer than 
7 days (holidays, weekends, etc.).  I used to send my 
transmittals on Monday, and it was posted by Friday 
(easy, peazy).  Another feature to mysal.org as an adju-
tant is you can complete your Consolidated Squadron 
Report (CSR) online and hit send. No longer do you have 
to send your CSR via USPS or print out and scan the re-
port. When you hit send, it goes directly to national for 
processing, again taking out the middle man. 
  

More and more reports and publications are going to be 
posted online only and available for print at the local 
level. The faster the squadrons can adapt, the easier 
this transition will be and will also ensure no one is left 
behind. I am asking everyone in this email to help eve-
ryone and make this process easier.  I would like to see 
online transmittals increase to over 20% by the end of 
March and increase each quarter.  By the Fall 2020 
meeting, we should be over 60% of squadrons using 
online transmittals on mysal.org.   I have included the 
usage report and the documents on how you can set up 
your mysal.org account.  You will have to request access 
as a squadron adjutant.  You will not be able to use your 
personal mysal.org login and the individual member at 
this time cannot renew online.  However, that will be 
coming soon.    If you need anything further, please feel 
free to contact me. 

  

Regards, 

 

Ken A. George 

Member Engagement Coordinator 
National SAL & ALR Liaison 
NALC Alumni – Class of 2016 
Phone 317.630.1376 
Fax 317.655.1509 
www.legion.org 

 
 

 
 

 
 

http://mysal.org/
http://mysal.org/
http://mysal.org/
http://mysal.org/
http://mysal.org/
http://www.legion.org/
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Sons membership 
grows again in 2019 

The American Legion 
JAN 09, 2020 

 

Membership in the Sons of The American Legion 
grew 1.2 percent in 2019, the largest growth in the 
organization since 2016. 
 
Sons membership as of Dec. 31 was 375,540, an 
increase of 4,520 members from 2018. Member-
ship in 2016 grew 1.6 percent, increasing to 
367,948 members. 
 
Some of last year’s growth in membership could 
likely be attributed to passage of the LEGION Act, 
which President Trump signed into law on July 30. 
The legislation, which declared that the United 
States has been at war since Dec. 7, 1941, opened 
Legion programs and benefits to millions of veter-
ans who previously weren’t eligible because their 
service fell during undeclared periods of war. 
 
The legislation also extended membership eligibil-
ity for the Sons. 
 
At September’s National Children & Youth Confer-
ence, SAL Children & Youth Chairman William Clan-
cy said one of the Sons’ goals for 2019-20 is to 
reach an all-time high in membership: 400,000 
members. 
 
Reprinted from 
https://www.legion.org/sons/248013/sons-membership-grows-again-
2019#.XheYmwlT0lU.facebook 
 

 
 

No touchy 
by Clara Pon 

Department of France, China Post 1 Auxiliary 
JAN 14, 2020 

 
No, I’m not referring to priceless paintings thousands of 
years old displayed in museums, the electric fence with 
its warning signs, or the tall holiday displays at depart-
ment stores. I am talking about what you are not sup-
posed to do with The American Legion emblem when 
you are using it in a design. 
 
No “touchy” is National Judge Advocate Kevin Bartlett’s 
catch phrase when he gave a presentation to the 2019 
National American Legion College class last November 
on the use of the emblem and the trademark name, The 
American Legion. What does it mean? It means that 
nothing can be touching any part of the emblem. There 
is no set distance away. 
 
Take the new Department of California image as an ex-
ample. The California silhouette is not touching the top 
or bottom of The American Legion emblem. It’s close 
enough and yet far enough to not violate the trademark 
and patent law. I was informed that California’s new 
image did get approved by American Legion National 
Headquarters for department use. Yes, the department 
must also request permission to use the emblem since 
the design was altered. 
 
Many American Legion Family members don’t think 
they need to concern themselves with the dos and 
don’ts of using the name or emblem of The American 
Legion. For the vast majority, that may be the case, 
however, knowing the basic fundamentals should be 
part of your American Legion knowledge. The emblem is 
the organization’s brand. It should be recognizable in 
the way most of us recognize the red wavy font of Coca 
Cola, lowercase font of amazon, and the child-like font 

https://www.legion.org/membership/246557/legion-act-signed-law
https://www.legion.org/sons/247113/sal-outlines-goals-2019-2020-year
https://www.legion.org/sons/248013/sons-membership-grows-again-2019#.XheYmwlT0lU.facebook
https://www.legion.org/sons/248013/sons-membership-grows-again-2019#.XheYmwlT0lU.facebook


10 |                                                 "Serving Those Who Served...Full Steam Ahead" | Round-Up – Jan. 19, 2020 

of Disney. Their color, font and design are all elements 
that make their symbols iconic and recognized. 
A few months ago, I saw a group of men wearing shirts 
with the wrong Sons of The American Legion emblem 
on it. The Sons logo was in red, rather than light blue 
and somewhat round, rather than oval. It was obvious 
that they wanted to promote the organization by being 
noticed with their large, bright red logo. However, it 
clearly was not the correct Sons logo. Instead of pro-
moting brand awareness of the Sons of The American 
Legion with the correct emblem, it was damaged by the 
change. 
 
According to the Name and Emblem Guide, the Sons of 
The American Legion emblem is an oval made up of four 
colors – gold, dark gold, light French blue and light 
brown – with the letters all capitalized. 
 
Another important lesson that was shared by a National 
Legion College student for all to learn from was when 
she gave her new Legion business card to Bartlett and 
was told in return that she couldn’t pass them out any-
more – and that she didn’t get approval to have them 
printed. Flabbergasted, she asked “Why?” For starters, 
she didn’t use the correct American Legion emblem. 
Oops! She downloaded a cool looking blue metallic ver-
sion that’s been floating on the Internet for some time 
now. 
 
Secondly, they were professionally printed. She didn’t 
print them off her printer, but through a retailer. Unbe-
knownst to a majority of us, how business cards are 
produced determines whether or not you need to re-
quest permission from National Headquarters. Basically, 
if you go to Office Depot, Staples, Vistaprint or any of 
those types of vendors where you pay for it, you need 
permission to reproduce The American Legion emblem. 
However, if you print them off your printer on business 
card stock, you don’t need permission. There was no 
exchange of money. But you still have to use a proper 
American Legion emblem. 
 
To submit an American Legion emblem usage request, 
go to legion.org/emblem/request. 
 
It seems that this particular topic has been neglected 
for some time now and hasn’t been enforced resulting 
in widespread misuses, and in a way, abuse of the 
brand. If you recall during the 2018 Spring Meetings, 
the National Executive Committee passed Resolution 
No. 1: Rules and Regulations Governing Use of the 
Name and Emblem of The American Legion to clarify the 

rules and regulations of its use. National continues to 
ensure that its brand, its most valuable asset, is proper-
ly used, marketed and promoted. 
 
If this still doesn’t make sense on how it applies to you, 
then think of it this way. Let’s say your name is Santa 
Claus and you wear a red suit and have a thick white 
beard. You are known for bringing presents to children 
all over the world for Christmas. On Christmas Day, 
someone decides to change your name to Santa Clown, 
dresses up in purple and green dotted suit with a paint-
ed face sporting a goatee and delivers used presents to 
children all over the world. Is that the brand image that 
Santa Claus is associated with? No. So, let’s use the em-
blem correctly and with proper permission. 

 
Reprinted from 
https://www.legion.org/dispatch/248065/no-touchy 

 
 

“Ask not…” 
John F. Kennedy 

“If your actions inspire others…” 
John Quincy Adams 

“Never be satisfied…” 
Gerald Ford 

“It’s amazing what you can 
accomplish…” 

Harry S. Truman 
“Take time to deliberate…” 

Andrew Jackson 
“Honest conviction…” 

Andrew Johnson 
“We must dare to be great…” 

Teddy Roosevelt 
“Life takes its own turns…” 

George W. Bush 
“The American Dream…” 

Richard Nixon 
 
 

 

https://www.legion.org/dispatch/248065/no-touchy
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Elements of 
The American Legion 

emblem 
 

The rays of the sun 

 
The rays of the sun form the background of our 
proud emblem and suggests the Legion's prin-
ciples will dispel the darkness of violence and 

evil. 
 

The wreath 

 
The wreath forms the center, in loving memory 
of those brave comrades who gave their lives in 

the service of the United States that liberty 
might endure. 

 

The star 

 
The star, victory symbol of World War I, also 

symbolizes honor, glory and constancy. The let-
ters "U.S." leave no doubt as to the brightest 

star in the Legion's star. 
 
 
 
 
 
 
 
 
 

Outer rings 

 
The larger of two outer rings stands for the re-
habilitation of our sick and disabled comrades. 
The smaller inside ring denotes the welfare of 

America's children. 
 

Inner rings 

 
The smaller of two inner rings set upon the star 
represents service to our communities, states 
and the nation. The larger outer ring pledges 

loyalty to Americanism. 
 

American Legion 

 
The words American Legion tie the whole to-

gether for truth, remembrance, constancy, 
honor, service, veterans affairs and rehabilita-
tion, children and youth, loyalty, and Ameri-

canism. 
 

 


